NEW Social Media Marketing Course at UTSA
Spring 2015
MKT 4953.001  CRN 29121
[bookmark: _GoBack]Monday and Wednesday 6:00pm -7:15pm


Advances in social media and the ease of eCommerce have enabled companies to gain instantaneous crucial customer insights.  These insights are translated in to better products and services offered by organizations and governments. In this course, students will learn how to construct a set of objectives and a measurement system that will give them vital ROI information.  With the crucial data, managers devise a stronger marketing strategy and a specific marketing campaigns (e.g., digital, social, and mobile) to strengthen relationships with customers at every opportunity. 
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